SUBMISSION GUIDELINES
These guidelines have been developed to give you all the information you will need to format your
script and support materials for your application.
Submissions to Playlab’s programs require a variation of the following elements:





Your Script
A Synopsis or a Marketing Synopsis
A Rationale
A Bio and CV

Please use the following parameters for all your submission contents:
Spacing: Make sure your text is spaced at a maximum of 1.5pt between lines.
Font: Use common legible fonts (Times New Roman, Cambria, Helvetica, etc). Size 10 –
12pt.
Page setup: Page numbers on the right of your footer. Title and Author on the header of
each page.
Make sure you submit your script and all support material as a word.doc, PDF, or if you are
VXEPLWWLQJDQLPDJHMSHJ3OHDVHQDPHDOO¿OHVFOHDUO\HVSHFLDOO\VXSSRUWPDWHULDOVVXFKDV
reviews, past assessments, etc.

SCRIPT
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liberating for playwrights, but can leave readers with scripts that are unclear.
Below we’ve described our preferred format for the layout of scripts, and given you some tips to
make your writing as clear and professional as possible.
What to include:
Title page with author contact details.
Character List. Include a short description of each character (one line should be enough).
Cast Size. This is different to character list. Note if there is any character doubling.
REMEMBER:
Doubling characters is a form choice and can drastically change the way your play is
read, how characters are performed, the mechanics of the stage craft, etc.
Cast Size Matters. In a professional context, hiring actors is expensive and producers take
cast size into account, the larger you cast the less likely your play will be produced. Ask
yourself: “Can this be done with a smaller cast?”
If you are, however, writing a show for the education sector (to be performed by schools
etc.) large, diverse casts are a must.
We also recommend that you consider adding additional notes to encourage diversity in
casting.
Notes on setting. Try and keep this within the world of the play, describe the space the characters
inhabit rather than discribe how the stage appears. Inspire the designer, rather than do their job for
them.



REMEMBER:
The way you utilise space can have a major effect on your story. Is your setting built to be
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imagination of the audience?
As with cast size, consider the practicality, cost, and impact your setting has.

Note on the writing itself. Describe the use of special text characters (what does your use of
a slash “ / ” mean? Or a dash “ — ”). Make sure that your use of these characters is clear and
consistent.
You can also use these notes to indicate how your use of formatting can inform what convention
you are using. For example if you are using AV projection you could format all instances this is
used in your script in BOLD CAPITAL LETTERS. Doing this will save you writing “PROJECTION:”
in your stage directions every time this convention is used.
The Script. The two most important things about the way you format your script are: consistency,
and clarity. So make sure that your scene breaks, dialogue and stage directions are formatted so
that readers can quickly and easily understand what action is taking place, what is said, and who
says it.

Make dialogue attribution (character’s name before dialogue that indicates speech) consistent.
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through the script).
SCENE 1
Stage Direction.
Name

Dialogue.
A Playlab employee enters.
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dialogue above it.
[sincerely] We recommend avoiding the use of emotional cues, such as the one
before this dialogue, as much as possible. Trust the readers can understand or
can develop their own understanding of the underlying emotional behaviour. Stage
directions within the dialogue, such as this: [points to this stage direction] should only
be used to describe action that takes place during dialogue.

Stage directions should inhabit the world of the play.
So instead of writing: “Roo runs across the stage to the door, stage left” try “Roo rushes to
the door”.
Don’t direct the play using the stage direction or include instructions for other members of
the creative team. Use stage direction to deliver action that is important to the story but is
non-verbal.

SYNOPSIS
What to Include:
Title
Logline (Optional but recommended)
Your logline is a single line that encapsulates the most important elements of your story. Make
sure you include: protagonist, change, and escalation.
Try not to confuse this with a tagline. Which is a one-liner created for marketing purposes (usually
found on movie posters).
Synopsis
Not to be confused with a ‘Back-cover Blurb’ or ‘Marketing Synopsis’, that offers a short pitch or
overview of the story for marketing purposes, your synopsis should summarise your story in its
entirety. Here are some tips to help with synopsis writing:

1) Write action
Your synopsis should be exclusively about the story, not the ideas or inspirations that
informed it. These should be evident through the action and shouldn’t need to be stated
overtly in the synopsis. Do not go into elements of design, genre, or theme just yet, save
that for your rationale.
Focus on the important elements of the story including; protagonist, the status quo, the
point of change, rising tension due to that change, and the climax. Be sure to include your
ending, remember we want to read a summary of the entire story spoilers and all.
2) Everything in your synopsis should exist in the world of the play.
Avoid phrases like “This play”, “This is the story of”, “We follow”, or “On the stage”. A
good rule to follow is to ask yourself, “Am I reminding the reader that they are an audience
member?”
EXAMPLE:
DON’T: “This play is about Hamlet, a Danish Prince, who’s dead father appears on
stage as a ghostly apparition.”
DO: “Hamlet, crown prince of Denmark, awakes with a startle to see the ghostly
apparition of his father.”
Put us with the characters, engross us in the play, and actively engage us in your
storytelling rather than describing the experience of seeing it.
3) Make your synopsis feel like the play.
You should, without overtly stating it, construct your synopsis in a way that captures the
tone of your work.
The synopsis of a light-hearted comedy and an edge-of-your-seat thriller, should not read
the same. Use language that suits and supports your play.
4) Leave us wanting more.
This is your opportunity to sell us on the story. Make your synopsis captivating, showing
us how far your characters go, how desperate they become, and how high the stakes are
raised.
A good synopsis should wet the appetite of the reader by presenting a short version of the
entire story, as opposed to ‘Back-Cover Blurb’ that includes sneak-peaks and deliberately
withheld information.
Your synopsis shouldn’t have readers asking, “What happens next?” but rather, “imagine
the script!”.

MARKETING SYNOPSIS
A marketing synopsis is a short pitch for your story, like the ‘back cover blurb’ for a book or movie.
It should capture the basic set-up and style of your work and what is exciting or interesting about
the idea. Sell us on your product in about 100 – 200 words. For examples of a marketing synopsis,
check out some of the publication product pages on our website.

RATIONALE
Here, we want to hear from you as a creator. We want to know what excited you about this idea,
and how this translated into your script.
When it comes to your rationale, important topics to discuss include: the piece’s thematic content,
genre, target audience, relevance, what informed the work, and how these elements are realised
in the script.
Feel free to refer to your script for examples that support your discussion. You can also include
external references or quote sources if you feel this supports your rationale.

BIO
Your bio should provide a short re-cap of your industry experience so far. Keep to about 100-200
words and ensure the content included is relevant to the program you are applying for.

CV
Your CV should provide a catalogue of your entire industry experience including; formal education
(degrees, post-graduate studies, etc.), industry experience (productions information and role),
and other experience including: relevant employment, and other professional development
opportunities (mentorships, development programs, etc.)

MORE INFORMATION
If you have any questions regarding these guidelines or submissions to our programs, feel free to
get in touch and talk to us. We’re more than happy to help with your submission.

P (07) 3220 2763 | F (07) 3220 2764
E info@playlabtheatre.com.au | W www.playlabtheatre.com.au
PO BOX 3701, South Brisbane B.C, QLD 41o1

